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Pre-COVID19 Media Strategy



Leisure & Hospitality Sector – 28.4% job loss June 2020 (-10,500 jobs)

Leisure & Hospitality Sector – 35.2% S&U Tax 

Lodging Performance:

Economic Reality

2019 2020
Occupancy April 46% 22% -52%

May 61% 31% -49%
Rev Par April $37.57 $15.31 -59%

May $62.47 $23.51 -62%



Optimism



Wheelhouse
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WOT Budget: $800K; $200K per Road Trip route

Funding:
WOT to cover 100% of media expenses

Partners can opt-in to additional social media activity if desired

Timing:
Priority: Rebound phase June-July

Secondary: Recovery phase July-September

Geography: Broadly, 14 to 15-hour drive radius around the state

Partners: Open to all current WOT in-state partners

Creative: Leveraging existing assets

Media: Flexible placement and adaptable details

Road Trip Overview
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Digital
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Social
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URL: https://travelwyoming.com/itinerary/black-to-yellow/

Landing Pages



Paid Social Co-Op





Co-Op Extention





Newsletter



CARES Act Relief – Office of Tourism
Submitted via Budget Office

• $140,000 In-State Campaign
• $275,000 PPE for Visitor Information Center

The U.S. Department of Treasury issued new FAQs on June 24, 2020 for the Coronavirus 

Relief Fund (CRF), which clarify that state and local governments may use CRF funds for 

expenses to re-market convention facilities and the tourism industry.

Guidance in the FAQ indicates:

• State and local governments may provide CRF funding to DMOs (Destination Marketing 

Organization) for activities related to COVID-19 response.

• State or local governments may provide CRF for things such as "expenses incurred to 

publicize the resumption of activities and steps taken to ensure a safe experience...due 

to the public health emergency."

http://send.ustravel.org/link.cfm?r=LQWjWyykK94OImHq1kyTiA~~&pe=72oaUTCnd0uA67xJjxZ-a4WzGL6uAXQATsJvw7BI-2pPchSUMNT1mdGkUy4iI6YzuALiXsPRmmjb_n3B3Fa5jg~~&t=T4IYCIEA-Y54M1XLZUo6Mw~~



